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Robert Chua Conceptualised Quiz Programme Proves To Be A Big Hit In Shanghai

“Everyvone Wins” Draws High Audience Ratings on its First Night

Hong Kong, 8th January, 2003 -- A television quiz programme_" Evervone Wins", devised and created by well known local television producer, Mr Robert Chua, has
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proved to be a big hit in Shanghai. The hour long programme was first aired by Shanghai Onental Television on the 1** of January.

The station has chosen to air the programme, at prime time, between § and 9 pm, seven days a week. This 1s the first time that any television station in China has made such
a major commitment to a programme.

The ratings, in this time slot, compiled by A C Neilsen, revealed that the show ranked third and during the last quarter hour period ranked second, amongst the more that 25
stations available to viewers in Shanghai.

The shows premier featured guest contestant Dickie Cheung Wei Kin from Hong Kong amongst six other stars from Shanghai.

"This result 1s phenomenal. I am delighted. It has achieved an impact I could not have dreamed of.” said a delighted Robert Chua.

"It took weeks for quiz programmes such as "Millionaire " to gain this leadership position in the UK for example." he added.

The show 1s the first interactive quiz programme to be aired anvwhere in the world which allows the viewers watching the programme at home to win prizes.

Viewers can win prizes, during the entire show, if the sequence of numbers on their ID card. mobile phone numbers or any other pre determined document, matches all the
last digit of points scored by contestants at the end of each question. At the same time, viewers can join the excitement and the tension in the "Swap Round’ between the
studio contestants.

It took Robert Chua more than a vear to create the shows concepts and the software element has been programmed by Chris Goss, based in the UK, one of the world’s
leading interactive TV developers.

"Now that the programme has aired in Shanghai, [ am looking for other Chinese cities to follow suit. "This will be followed by a push to sell the programme globally over
the next six to twelve months to dethrone the current most successful quiz show “Who Wants To Be A Millionaire? " Mr Chua said.

- End -
I[ssued by Professional Public Relations Asia Limited on behalf of Robert Chua. For further information please contact:
Mr Robert Chua at 9038 8838 or

Mr Tony Turner at 3111 9928/Ms Vicky Yeo at 3111 9926.
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